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Social Media Tips





Identify the social media platforms where your audiences are already active. This will help you determine the social media sites where you should create an official presence. 





Have a strategic and coordinated social media policy and plan. A policy provides guidelines for how employees should handle their personal pages. An official plan outlines the district’s procedures for posting and responding on the school’s official social media pages.





Decide who should have administrator access. Determine who is responsible for posting content on your social media pages. Those individuals are representing your district and your brand. Everything posted should be professional, relevant and appropriate.





Set and track your goals. Make sure your use of social media is tied with a district goal. Identify your objectives such as engaging parents or increasing support for a budget, then measure how well you are doing and how you can improve. 





Respond to all of your social media platforms. Questions and comments should be handled promptly and with additional information if needed.





Monitor other social media activity. Identify the best tool(s) for monitoring what is being said about your district in all social media platforms – not just the ones where you have an official presence. 





Check out other social media pages. Take a look at what other schools and districts are posting, and what their audiences like and respond to. This can give you an idea of how to use that platform and how to differentiate yourself. 





Integrate your social media platforms. Work with your IT or web development team to place social sharing buttons on your website so that visitors can pass along your content and easily browse the district’s official pages. 





Be transparent. Communicate openly about what is happening in your district. Use social media to become a source of accurate and timely information. 





Be human. It is important that audiences feel they are communicating with a real person. A human voice is better received than one that sounds like a press release or a marketing slogan. 
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Social Media Tips During A Crisis





Identify & Communicate with Employees. Within minutes of identifying the crisis, go to your employees. Tell them what's wrong and what you and your team are doing to fix it. Provide updates to them frequently.





Remove any pre-scheduled posts. If your school is active in social media, don’t disappear from social media, but take a step back and make sure your message is appropriate.





Communicate within minutes to affected audiences and stay engaged. Assign a point person to proactively acknowledge the issue on social media, or to respond if the issue appears on social media, and direct your audiences to visit a specific page on your website for more information.





Communicate with a calm and unified voice. Have only one or two people assigned to communicating through your social media sites. Keep calm and ask any angry individuals to contact you off-line.





Listen. Use a social media-monitoring platform to pull in relevant keywords about your district across social media and the web, not just Twitter and Facebook.





Prioritize your responses to posts on your page(s). Prioritize incoming posts into items requiring an immediate response, mentions that need a response but aren’t urgent in nature, and items that need no reply.





Be human. Let social media audiences know who is posting, so they know that they are communicating with a real person.





Update, Respond & Repeat. Ensure that you eventually respond to every post that needs a reply. This may require additional time from your designated social media point person, but it is worth it.





Control the visual. Don’t post any images until they’ve been reviewed and are confirmed for authenticity. Then make sure all images relay the same consistent messages as your other posts. 





Be Flexible. Listen to how people are reacting to your responses and update your replies based on that information. If they need more information, try to provide it. 
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